
Legend

Emails Data Collection 
Opportunities

If no engagement

C4CM Email Process Flow / Customer Journey

Platform Logic

Cold Email 1 from 
Net-Results

Cold Email 2 from 
Net-Results

Cold Email 3 from 
Net-Results

Cold Email 4 from 
Net-Results

Lead Gen Source: 
Synthio, Uplead, 

Etc

If click through but no 
resource 

download/account 
creation

If user downloads free 
resources/creates 

account

Account Created:
Email address, 

name, title, 
company

Sunset Contact in 
Net-Results

Move to lukewarm 
list, only send high 

value offers

Remove from cold 
email campaigns  

Set Account Type: 
Created

Enter
Account Created 

Workflow 

Conversion 
attempt Email 1

Conversion 
attempt email 2

Conversion 
attempt Email 3

“X % off”

If user purchases

Set Account Type: 
Buyer > Move from 
Account Created & 

add to First Post 
Purchase Thank You

Customer Journey 
Steps

Other lead sources 

If user does not 
purchase

Suppress to high 
value campaign 
offers only list

Send Review 
request 

transactional email 
via API

Review/Feedback 
Request Email

If positive experience If negative experience

Email address, 
NPS

Notification to 
C4CM team for 

resolution

Short term 
suppression of 
contact from 

marketing email

Add to Brand 
Champion 
Segment

(based on NPS)

If Title is decision 
maker

If title is not 
corporate decision 

maker

Personal Contact 
from Sales about 

corporate 
partnership

Bulk Discount 
offer / Referral 

Program

Topical Marketing 
Emails

Exclusive of:
● Cold email contacts
● Low value /non targeted offers to 

non-purchasers
● Negative reviewers

ONGOING Marketing Campaigns

Post Purchase 
Email 1

Post Purchase 
Email 2

If engagement dips 
below -6 (lead scoring)

Enter Account Holders 
Winback/Sunset Flow

Winback email 
offer

Contact engages with 
Winback

Contact does not 
engage winback

Sunset and 
Unsubscribe

Set Sunset value 
to Engaged 

Winback

OUTBOUND INBOUND

Inbound Funnel 
(to be matured in 

Net-Results)


