
Email Marketing

PianoGroove

Email Marketing & Strategy, Platform Migration & Custom Integration

With multiple entry points into the funnel, membership tiers and 
one-off purchase capabilities, PianoGroove needed a sophisticated 
yet nimble platform to help with growth and new, dynamic 
initiatives.  

We moved them into Klaviyo to nurture and convert subscribers 
from their lead magnets, and integrated their membership platform 
for accurate filtering and segmentation, and set up attribution to 
measure success - all while giving their email layouts and campaigns 
a significant facelift as part of a larger collaboration in strategy.



With highly segmented and customized data and flows, we’re able 
to be very specific and targeted with messaging which has resulted 
in strong engagement and reaching 20+% of revenue early on in the 
partnership.



PianoGroove

The Bottom Line

Revenue attributed to 
email in <60 days

+20%

Cleanup and migration 
from Mailerlite to Klaviyo 

Deep segmentation through custom events and 
segmentation for the different lead magnets has driven 
strong engagement from email and led to new 
subscriber conversions in less than 60 days.


