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Manly Man Co. A je+Aa

Email Marketing Design, Management, and Consultation

Manly Man Co. brought our team on looking to delegate their email
& SMS operations to a competent team who could handle increased
volume that was too much to handle internally with consistency and
who could also keep up with their sophisticated e-commerce
integration with Klaviyo.

After partnering, we've been able to execute against the Manly Man
Co's aggressive marketing calendar, elevate their email designs, and
provide consultation on list management and advanced
segmentation to capitalize on previously unrealized potential
revenue and increasing their campaign revenue by 750%

“| also just want to say after looking at the metrics for all your
campaigns.... | am really very happy with what you guys are

achieving!! Excellent quality, great engagement and revenue!

Thanks for the excellent work!”

- Greg M., Founder at Manly Man Co.
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Manly Man Co. Results
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